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Environmental Commitment 

Our websites are run on 100% renewable energy. We chose to host our websites with a company that, like us, has ecology at the heart of their priorities. Infomaniak offsets all their CO2 emissions by 

200%, only using electricity that's certifiably from renewable sources, and systematically favoring local purchases and partners. Moreover Infomaniak undertakes never to indulge in tax avoidance.  

Data centres are located exclusively in Switzerland.

REVOLVE is dedicated to communicating sustainability, with a focus on water, energy, ecosystems, 

mobility, and circular economy. We provide communication support to EU-funded projects and 

work closely with strategic partners to advance their sustainability projects. REVOLVE brings fresh 

perspectives and creative solutions to improve your outreach and boost your impact. 

This portfolio showcases a sample of our best branding design work.
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CIRAWA 

CIRAWA is working with small-
holder farmers in West Africa 
to improve food nutrition, local 
livelihoods, and ecosystem health.

cirawa.eu

Bringing together 14 partners from  

9 countries, CIRAWA is developing new 

agroecological-based practices that build  

on existing local and scientific knowledge  

to help create more resilient food supply 

chains in 8 regions across Cape Verde, 

Ghana, Senegal, and The Gambia.

CIRAWA aims to demonstrate how working 

with nature can enhance ecosystem health 

and biodiversity, while improving local 

livelihoods and climate resilience using  

4 key agroecological approaches.

Visual Identity Guidelines 

March 2023 Visual Identity Guidelines 06

The logo of CIRAWA can be used, in positive or 
negative, and in the following colours, with maroon as 
its default lead colour. 

The Logo - Colour Versions

Maroon
(Default)

Light Green Blue Black

Visual Identity Guidelines 08

Main Icon

Inland Africa baobab (Adansonia digitata)

Visual Identity Guidelines 14

The following icons represent the main agroecological 
strategies of the CIRAWA project.

Iconography

Land ManagementHigh Quality SeedsAgrowaste ValorisationPhytoremediation

https://cirawa.eu/
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SENEGAL

GANA

GÂMBIA

Financiado pela União Europeia. Os pontos de vista e as opiniões expressas são as do(s) autor(es) e não refletem necessariamente 
a posição da União Europeia ou da Agência de Execução Europeia da Investigação (REA). Nem a União Europeia nem a REA podem 
ser tidos como responsáveis por essas opiniões.

Sementes de 
qualidade

Práticas de gestão 
dos solos

Apoiar a transição 
para sistemas 

alimentares mais 
sustentáveis e 

resilientes

Reduzir custos 
de produçao

-5%

Aumentar o 
rendimento

 +10%

Aumentar materia 
organica no solo

+20%

Técnicas de recolha 
de água

O projeto CIRAWA trabalha com pequenos agricultores na África Ocidental para melhorar a nutrição 

alimentar, os meios de subsistência e a saúde dos ecossistemas. O CIRAWA está a desenvolver novas práticas 

de base agroecológica que se baseiam no conhecimento local e científico existente para ajudar a criar 

cadeias de abastecimento alimentar mais resistentes em 8 regiões de Cabo Verde, Gana, Senegal e Gâmbia. 

O objetivo é demonstrar como o trabalho com a natureza pode melhorar a saúde dos ecossistemas e a 

biodiversidade, melhorando imultaneamente os meios de subsistência locais e a resiliência climática.

Estratégias Agroecológicas para uma 
Agricultura Resiliente na África Ocidental

� /cirawa� CIRAWA @CIRAWAproject

Cabo Verde

Santo Antão

Maio

Acesso dos agricultores 
aos mercados

Agroecological Solutions for Resilient Farming in West Africa

www.cirawa.eu

CIRAWA is working with small-holder farmers in West Africa to improve food nutrition, livelihoods 

ecosystem health. Bringing together 14 partners from 9 countries, CIRAWA is developing new 

agroecological-based practices that build on existing local and scientific knowledge to help create more 

resilient food supply chains in 8 regions across Cape Verde, Ghana, Senegal, and The Gambia.

Budget 
6.9 M euros

Partners 
14

Study Regions 
8

Duration 
54 months

CIRAWA project in figures

Climate Change

Food insecurity

Agro-Waste 
 Valorisation

Quality SeedsPhytoremediation

Land Management 
 Practices

Agroecology as a solution

More resilient food system

Wildfires Floods Drought Rising 
 temperatures

Desertification

Human and 
social values

Circular and 
solidarity economy

Responsible 
governance

Resilience

Synergies

RecyclingEfficiency

Co-creation and 
knowledge sharing

Diversity

Culture and food 
traditions

/cirawa

CIRAWA

@CIRAWAproject

�

�

For more details visit CORDIS
Funded by the European Union. Views and opinions expressed are however 
those of the author(s) only and do not necessarily reflect of the European 
Union or the European Research Executive Agency (REA). Neither the 
European Union nor the granting authority can be held responsible for them
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FUELPHORIA

Advanced biofuels and renewable 
fuels from a sustainable value chain.

fuelphoria.eu

In 2022, the power industry and the transport 

sector experienced an increase in their GHG 

emissions, unlike other sectors in the EU, 

such as buildings. Transport is one of  

the leading sectors in the EU that witnessed 

a high increase (of 15%) in CO2 emissions 

during the last 30 years (1990-2021).  

To decarbonise these sectors, an array  

of policies is suggested, such as increasing 

taxes on polluting aviation fuels and reducing 

the use of fossil fuels.

• Bioenergy
• Renewable energy sources
• Advanced biofuels
• Renewable Fuels of Non-Biological Origin
• Value chains

10 countries 
26 partners 
48 months duration 

EU Funding: 9 678 598,55€ 
For more information about Partners and Budget 
visit CORDIS. 

BIOGAS

DIGESTATE / CO2

BIOGAS PLANT WASTE TREATMENT PLANT

FEEDSTOCK

FEEDSTOCK 
SUPPLIER

ORGANIC URBAN WASTE

PARAFFIN 
FUELS

BIODIESELFINAL PRODUCT ETHANOL METHANOL

AVIATION /
MARITIME

ROAD 
TRANSPORT ROAD TRANSPORTEND USER

2-step 
fermentation

Fermentation 
and catalytic 

process

BIOGAS

BIOGAS PLANT

DIGESTATE / CO2

BIODIESEL

ROAD 
TRANSPORT

POWER AT 
ISLAND ENERGY 

SYSTEMS

Lipids 
extraction 
from algae

WINERY PLANT

CO2

CH4

ROAD 
TRANSPORT

GAS FIRED 
POWER PLANT

Hydrogenation 
with green H2

FUELPHORIA aims to create sustainable value chains for 
advanced biofuels and RFNBOs. The project will contribute to 
the electrification and replacement of fossil-based heat and 
fuel in buildings, industry, and the transport sector, in line with 
the REPower EU Plan.

Feedstock suppliers, technology providers, and end-users 
will collaborate during the project to ensure the supply of 
sustainable feedstock, its conversion to renewable fuels, 
and the transportation of the end-products. FUELPHORIA 
plans to overcome existing technical issues and establish 
innovative business models. The project will test nine value 
chains in Europe and will explore the market opportunities and 
challenges for the commercialisation of advanced biofuel and 
RFNBOs in Africa.

fuelphoria.eu   
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Project Overview

Funded by the European Union. Views and opinions expressed are however those of the author(s) only 
and do not necessarily reflect those of the European Union or CINEA. Neither the European Union nor 
CINEA can be held responsible for them.

https://fuelphoria.eu/
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In 2022, the power industry and the transport sector experienced an increase in their 
GHG emissions, unlike other sectors in the EU, such as buildings. Transport is one of 
the leading sectors in the EU that witnessed a high increase (of 15%) in CO2 emissions 
during the last 30 years (1990-2021). To decarbonise these sectors, an array of policies 
is suggested, such as increasing taxes for polluting aviation fuels and reducing the use 
of fossil fuels.

At the same time, waste and residue feedstocks can be utilised to produce biofuels for 
transport, effectively reducing GHG emissions. The International Energy Agency (IEA) 
highlights the need to diversify the biofuel production technology and use advanced 
feedstocks to minimise environmental impacts. 

The use of RFNBOs (Renewable Fuels of Non-Biological Origin) is another promising 
alternative, as these fuels demand much less use of water resources and land to be 
produced than crop-based biofuels, deriving from feedstocks, such as maize and 
wheat. Another way of sustainable fuel production is through algae cultivation, but 
their use is still being researched and developed. 

• Delivering the European Green Deal

• Biofuels - Energy System

• RED III - Fact sheet hydrogen efuels RFNBO

• Press release on RED

Industry overview

42%

The European Commission 
proposes a 55% reduction of 
emissions from cars by 2030 
(EC) by speeding up the transition 
towards zero- and low-emission 
vehicles (Council of the EU).

42% of the hydrogen used in 
industry should come from 
RFNBOs by 2030  
(Council of the EU).

Biofuel demand increased 
by 6% in 2022, following an 
increasing interest in its use from 
numerous sectors (IEA)

By 2030, hydrogen and e-fuel 
from RFNBOs need to account 
for 1% of fuels used in the 
transport sector (T&E).
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BIOGAS

DIGESTATE / CO2

BIOGAS PLANT WASTE TREATMENT PLANT

FEEDSTOCK

FEEDSTOCK 
SUPPLIER

ORGANIC URBAN WASTE

PARAFFIN 
FUELS

BIODIESELFINAL PRODUCT ETHANOL METHANOL

AVIATION /
MARITIME

ROAD 
TRANSPORT ROAD TRANSPORTEND USER

2-step 
fermentation

Fermentation 
and catalytic 

process

BIOGAS

BIOGAS PLANT

DIGESTATE / CO2

BIODIESEL

ROAD 
TRANSPORT

POWER AT 
ISLAND ENERGY 

SYSTEMS

Lipids 
extraction 
from algae

WINERY PLANT

CO2

CH4

ROAD 
TRANSPORT

GAS FIRED 
POWER PLANT

Hydrogenation 
with green H2

Feedstock suppliers, technology providers, and end-users will 
collaborate to ensure the supply of sustainable feedstock, its 
conversion to renewable fuels, and the transportation to the  

end-users. FUELPHORIA plans to overcome existing technical issues 
and establish innovative business models. The project will test 
nine different value chains in Europe and will explore the market 

opportunities and challenges for the commercialisation of advanced 
biofuel and RFNBOs in Africa.

CONTACT

 fuelphoria.eu |  info@fuelphoria.eu

For media requests contact: press@revolve.media

Advanced biofuels and renewable fuels  
from sustainable value chains 

Funded by the European Union. Views and opinions expressed are however those 
of the author(s) only and do not necessarily reflect those of the European Union or 
CINEA. Neither the European Union nor CINEA can be held responsible for them.

Coordinated by
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Just in time

MISSION will digitalise the 
maritime sector by developing 
a new software system for the 
shipping industry to enhance 
maritime efficiency and safety. 
It will integrate and extend 
existing systems with just-in-
time port call functionalities, 
so that stakeholders can 
communicate effectively with 
each other, with an estimated 
reduction of fuel consumption 
of up to 23%.

CONTACT
Project Coordinator: Julia Pahl

Project Manager: Helle Elisabeth Lyngborg
For media requests, please contact:  

press@revolve.media
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Define Standards

Enable Analytics

Test & Demonstrate
Container Traffic

Tramp Traffic
RoRo Traffic

Assess Impact
Build Green Business Models

Stakeholder Monitoring

 Emissions 
 GHG 

Reductions 

Funded by the European Union. Views and opinions 
expressed are however those of the author(s) only 
and do not necessarily reflect those of the European 
Union or CINEA. Neither the European Union nor 
CINEA can be held responsible for them.

CONSORTIUM
• Syddansk Universitet 

(coordinator) 
• Fundacion De La 

Comunidad Valenciana 
Para La Investigacion, 
Promocion Y Estudios 
Comerciales De 
Valenciaport 

• Universidad Politécnica 
De Valencia 

• Abo Akademi 
• Awake.Ai 
• Cetena Spa Centro 

Per Gli Studi Di Tecnica 
Navale 

• Ethnicon Metsovion 
Polytechnion (National 
Technical University of 
Athens) 

• REVOLVE 

• Tic 4.0 (Terminal 
Industry Committee 4.0) 

• Dfds As 
• Teknologian 

Tutkimuskeskus Vtt Oy 
• Deutsches Zentrum Fur 

Lüft - Und Raumfahrt Ev 
• Fondazione Centro 

Euro-mediterraneo Sui 
Cambiamenti Climatici 

• Fintraffic Vessel Traffic 
Services Ltd 

• Royal Dirkzwager B.V. 
• Fonden Marsk Mc-

kinney Moller Center 
For Zero Carbon 
Shipping 

• Napa Oy 
• Blue Visby Services Ltd. 

• Iota Stiftung 
• Assoporti - Italian Ports 

Association 
• Autorita Di Sistema 

Portuale Del Mar Ligure 
Occidentale 

• Piraeus Port Authority 
• Port of Klaipeda 
• Stockholms Universitet 
• Ership S.A.U. 
• Essberger & Stolt 

Tankers Gmbh & Co. Kg 
• Cosco Shipping Lines 

Spain Sa 
• Finnlines Plc 
• Digital Container 

Shipping Association 
• Haven Van Antwerpen-

brugge 

MISSION

MISSION

Just in time

missionproject.eu

MISSION project aims to digitalise the 

maritime sector to enhance maritime safety 

and protect people's health by decreasing 

port traffic, associated costs and GHG 

emissions.

EU project: Maritime just-in-time 
optimization tool 

Igor Kozin, senior researcher, Department of Public Health, CMSS 
Julia Pahl, associate professor, project co-ordinator, Department of Technology and Innovation
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Define Standards

Enable Analytics

Test & Demonstrate
Container Traffic

Tramp Traffic
RoRo Traffic

Assess Impact
Build Green Business Models

Stakeholder Monitoring

 Emissions 
 GHG 

Reductions 

FACTS
Average annual time at anchorage: 

ca. 9% for wet bulk, 8,8% for dry bulk, 
7,3% for LGP tankers, 6,7% for dry 

breakbulk, 4,6% for container ships, 
3,8% for LNG carriers.

MOTIVATION
Need for change of practice from 

“Hurry up and wait” for berthing to   
“Just in time” port arrivals (minimizing 

fuel consumption but still arriving  
in time). 

AIM
Build an integrated “just-in-time” 
port call system and demonstrate 

that it leads to increased efficiency 
and significant reduction of CO2-

emissions.

OTHER BENEFITS 
Reduction of (a) risks of congestion in 
ports and traffic in anchorage areas, 

(b) risks of accidents and collisions, 
and (c) risks of attacks in areas prone 

to robbery/piracy.

GRANTED BUDGET
EUR 7.5 million, 30 partners, 11 
countries, SDU is coordinator.

CMSS CONTRIBUTION
Safety and operational risk 

assessment , simulation for safety and 
operations .

Funded by the European Union. Views and opinions expressed are however those of the 
author(s) only and do not necessarily reflect those of the European Union or CINEA. Neither the 
European Union nor CINEA can be held responsible for them.

Port of Ham Kotka

Port of Rotterdam (RD)

Port of Antwerp (RD)

Port of Klaipeda

Port of Pireaus

Port of Genova

Port of Valencia

Port of Immingham

Port of Trieste

Finnlies 
(RoRo)

Finnlies 
(RoRo)

DFDS
(RoRo)

DFDS
(RoRo)

Universities: SDU (DK), UPV (ES),
ABO (FI), NTUA (EL), SU (SE)

RTOs: VTT (FI), DLR (DE), CMCC (IT),   

Port authorities: VPF (ES), TRI (IT),
GEN (IT), PIR (EL), KLA (LT), ANBR (BE)

Shipping companies: DFDS (DK),
ERS (ES), EST (DE), COS (ES), FIL (FI)

LEs: NAPA (IT), FT (FI)

SMEs: AWA (FI), RD (NL), BVS (UK),
REV (BE), CET (IT)

Non-for-profit associations: 
TIC (BEC), IOTA (DE), DCSA (NL)

https://missionproject.eu/
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CoolLIFE

Driving a sustainable future in space 
cooling

coollife.revolve.media

The CoolLIFE project aims to address the 

need for sustainable solutions to the EU’s 

rising demand for space cooling in buildings. 

The project will develop open-source tools 

which encourage the consideration of green 

cooling solutions in public and private 

decision-making, planning, design, and 

implementation processes.

https://coollife.revolve.media/
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AT LAST

Towards Climate-Neutral and 
Resilient Cities

at-last.project

AT LAST is an EU-funded project that 
supports European medium and

small-sized cities in implementing

Sustainable Energy and Climate

Action Plans (SECAP). The project

focuses on bringing different

sectors together and assisting local

governments in planning, financing,

and carrying out their strategies to

establish climate-neutral and resilient

cities.

1

Visual 
Guidelines

November 2023
Co-funded by the European Union. Views and opinions expressed are 
however those of the author(s) only and do not necessarily reflect 
those of the European Union or CINEA. Neither the European Union 
CINEA can be held responsible for them.

Co-funded by  
the European Union

9Visual Identity

Colour variations,
wordmark and icon version

13Colour palette

Off Black

RGB:   35, 31, 32
CMYK:   70, 67, 64, 74
HEX:  # 231F20

Blue Sky

RGB:  42, 108, 202
CMYK:  82, 58, 0, 0
HEX:  # 2A6CCA

Blue Night

RGB:  23, 38, 66
CMYK:  95, 83, 46, 49
HEX:  # 172642

Violet Wind

RGB:  205, 181, 253
CMYK:  21, 29, 0, 0
HEX:  # CDB5FD

Emerald

RGB:  83, 191, 157
CMYK:  64, 0, 49, 0
HEX:  # 53BF9D

Yellow Sun

RGB:  237, 214, 102 
CMYK:  100, 100, 20, 0
HEX:  # EDD666

Cream Beige [Backgound]

RGB:  233, 233, 224 
CMYK:  8, 5, 11, 0
HEX:  # E9E9E0

5Messaging

AT LAST is:

Accessible. Colourful. Social.
Reliable. Optimistic. Natural. 
Community. Clean energy. 
Versatile. Local. Sustainable. 
Friendly. Creative. Fresh. 
Simple. Recognizable. Iconic. 

https://agency.revolve.media/project/at-last/
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Accelerating the Transition of Local 
Authorities through Support and Training 

AT LAST is an EU-funded project 
that supports European medium and 
small-sized cities in implementing 
Sustainable Energy and Climate 
Action Plans (SECAP). The project 
focuses on bringing different 
sectors together and assisting local 
governments in planning, financing, 
and carrying out their strategies to 
establish climate-neutral and resilient 
cities.

AT LAST will build capacities 
with a training programme in 25 
local governments in four pilot 
networks (Italy, the Netherlands, 
Belgium, and Sweden) on how to 
plan and implement local energy 
and climate action strategies. The 
project will extend networking and 
support opportunities to a hundred 
municipalities through Communities  
of Practice (CoP) across Europe.

    Governance
Cross-sectoral integration
Financial innovation
Italy, Emilia-Romagna

254 100
Local governmentsPilot regions Municipalities through 

Communities of 
Practice (CoP)

Financial innovation
Sweden

Governance
Cross-sectoral integration
Financial innovation
NetherlandsCross-sectoral integration

Belgium, Flanders 

Towards Climate-Neutral and Resilient Cities

Join the AT LAST training programme for local authorities. 

Scan me 

Enrol now!

www.website.eu

Co-funded by the European Union. Views and opinions expressed are 
however those of the author(s) only and do not necessarily reflect those 
of the European Union or CINEA. Neither the European Union CINEA can 
be held responsible for them.

Co-funded by  
the European Union

Towards Climate-Neutral 
and Resilient Cities
Accelerating the Transition of Local Authorities 

through Support and Training

Co-funded by the European Union. Views and opinions 
expressed are however those of the author(s) only and 
do not necessarily reflect those of the European Union 
or CINEA. Neither the European Union CINEA can be 
held responsible for them.

Co-funded by  
the European Union

Consortium partners:

AT LASTat_last_project

For any questions, please contact:

Claudia Carani
Project Coordinator and 
Italy Pilot Focal Point,
AESS
claudia.carani@aessenergy.it

Fedra Vanhuyse
Sweden Pilot Focal Point,
SEI
fedra.vanhuyse@sei.org

Wim De Geest
Belgium Pilot Focal Point,
VVSG
wim.degeest@vvsg.be

Melanie Miltenburg
The Netherlands Pilot  
Focal Point,
Klimaatverbond
melanie.miltenburg@
klimaatverbond.nl

Nazih Toubal 
Communications Manager, 
REVOLVE 
nazih@revolve.media

Accelerating the Transition of Local 
Authorities through Support and Training 

AT LAST is an EU-funded project 
that supports European medium and 
small-sized cities in implementing 
Sustainable Energy and Climate 
Action Plans (SECAP). The project 
focuses on bringing different 
sectors together and assisting local 
governments in planning, financing, 
and carrying out their strategies to 
establish climate-neutral and resilient 
cities.

AT LAST will build capacities 
with a training programme in 25 
local governments in four pilot 
networks (Italy, the Netherlands, 
Belgium, and Sweden) on how to 
plan and implement local energy 
and climate action strategies. The 
project will extend networking and 
support opportunities to a hundred 
municipalities through Communities  
of Practice (CoP) across Europe.

    Governance
Cross-sectoral integration
Financial innovation
Italy, Emilia-Romagna

254 100
Local governmentsPilot regions Municipalities through 

Communities of 
Practice (CoP)

Financial innovation
Sweden

Governance
Cross-sectoral integration
Financial innovation
NetherlandsCross-sectoral integration

Belgium, Flanders 

Towards Climate-Neutral and Resilient Cities

Join the AT LAST training programme for local authorities. 

Scan me 

Enrol now!
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CURIOSOIL

Awakening Soil Curiosity to Catalyse 
Soil Literacy

curiosoil.eu

Despite being fundamental to life on 

Earth, soil is under severe pressure due to 

population growth, changing consumption 

habits and climate-induced alterations to 

land cover and use. More than 60% of soil 

ecosystems in Europe face degradation 

or the threat of erosion, carbon loss, 

desertification, and contamination, costing 

the EU over €50 billion annually. Soil 

degradation, driven by suboptimal land 

management practices past and present, 

is exacerbated by climate change, posing 

significant challenges to soil quality and 

ecosystem services.

https://curiosoil.eu/
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CURIOSOIL is a four-year project  
co-funded by the European Union, with 
the motto “Awakening Soil Curiosity 
to Catalyse Soil Literacy”. Although 
soil is essential for life on Earth, it is 
under severe pressure from population 
growth, changing consumption habits, 
and climate-induced changes to land 
use and cover.

CURIOSOIL aims to revolutionise soil 
education by addressing the urgent 
need to understand soil dynamics in 
the face of increasing human pressures. 
The project seeks to improve soil health 
awareness among students, teachers, 
citizens, policymakers, and practitioners. 
By tackling soil illiteracy, CURIOSOIL 
aims to promote sustainable soil use 
and foster a more soil-literate society.

Stakeholders from 
diverse backgrounds

Awakening Soil Curiosity to 
Catalyse Soil Literacy

FINL AND

NORWAY

AUSTRIA

BELGIUM

CROATIA

DENMARK

FRANCE

GERMANY

ITALY

LUXEMBURG

THE NETHERLANDS

PORTUGAL

ROMANIA
SLOVENIA

SPAIN

SWITZERLAND

UKRAINE
Duration

48
months

14 
partners

10 
countries

Budget

 5,9 M

+60%
CURIOSOIL seeks to counter 
this crisis by enhancing soil 

literacy through collaborative 
efforts in education 

More than 60% of soil 
ecosystems in Europe 

face degradation

• Deepen public 
comprehension of soil

• Connection between 
individuals and soil

• Courses
• Guidelines
• Trainings

• Multisensorial interactive 
experiences through Soil 
Curiosity Kit

• Knowledge exchange 
activities

Partners

www.curiosoil.eu

curiosoil_projectCURIOSOIL Project
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RESIST

European Regions Testing 
Adaptation Solutions to Key Climate 
Challenges

resist-project.eu

RESIST stresses the importance of moving 

beyond mitigation, and repositioning climate 

adaptability as a top priority for both policy 

and decision-makers. Based on the premise 

that in order to achieve climate resilience  

we must involve all spheres of society,  

the project will bring together representatives 

from different groups including civil society 

organisations (CSOs), the private sector, 

policy and science, and will adopt a cross-

sectoral and bottom-up approach.

Visual Identity Guidelines

Funded by the European Union. Views and opinions expressed are however those of 
the author(s) only and do not necessarily reflect those of the European Union or 
CINEA. Neither the European Union nor CINEA can be held responsible for them.

RESIST VISUAL GUIDELINES

Primary typeface
Our primary typeface is Hero 
New. The New Hero family has 
an incredibly clean and pure 
aesthetic, and is characterised 
by a slightly narrow m and clean 
vertical terminals to the C, c, S 
and s.
Multiple weights help establish 
aclear hierarchy and draw the 
reader’sattention to important 
content.

Secondary typeface
Timeless Arial serves us mainly in 
digital communication materials, 
and Office documents.

Typography
Hero New

Aa
Light
Regular
Medium
Semibold
Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
abcdefghijklmnopqrstuvwxyz
0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
abcdefghijklmnopqrstuvwxyz
0123456789

Regular
Bold

Arial

Aa

RESIST VISUAL GUIDELINES

Regions for climate change resilience through 
Innovation, Science and Technology

RESIST VISUAL GUIDELINES

Colour versions

The RESIST logo -apart from its 
main version- can be used in two 
colour versions: over a yellow or blue 
background.
These versions are secondary and 
cannot be altered.

Logo

RESIST VISUAL GUIDELINES

Blue 1

CMYK: 100, 87, 31, 19 
RGB: 31, 55, 105 
#1F3769

Deep Blue*

CMYK: 95, 88, 44, 49 
RGB: 26, 33, 65
#1A2141

Primary

Secondary

Primary colours
RESIST Blue 1 is the
main colour of the RESIST identity so 
it has the strongest presence on our 
brand.

RESIST Blue 2 balances the other 
colours and gives space to the 
elements.

RESIST Yellow complements the Blue 
colours, creating balance and making 
the palette more distinctive and 
warmth.

Secondary colours
These colours provide flexibility when 
you need to present a large variety 
of elements. They should be used 
to accent the primary palette, never 
dominate the piece.  

Deep Blue(*) is assigned to the usage 
of text. 
Light Ivory (**) contrasts the cool 
corporate colours and its Its use is 
specific for backgrounds.

Light Ivory**

CMYK: 1, 2, 5, 0 
RGB: 249, 245, 238 
#F4EFE6

Blue 2

CMYK: 97, 77, 5, 0 
RGB: 25, 81, 157 
#19519D

Dark Brown

CMYK: 44, 80, 80, 67 
RGB: 71, 28, 19 
#471C13

Yellow

CMYK: 7 31, 84, 0 
RGB: 236, 179, 71 
#ECB347

Light Brown

CMYK: 33, 73, 78, 30 
RGB: 132, 71, 54 
#844736

Ivory

CMYK: 12, 17, 38, 0 
RGB: 224, 203, 164
#844736

Colours

Introduction
The RESIST visual idea
developing a new brand to 
better reflect the essence
of who we are and where we are 
going.

In this document you will find 
the information and resources to 
guide partners and individuals 
to communicate the RESIST 
tone with unique and usefull 
consistent voice.

This document will continue to 
evolve. We will let you know 
when there is a new version.

If you have any questions about 
this guide, need templates or 
assets, please send us a note to: 

Communication leader
Patricia Carbonell, REVOLVE
patricia@revolve.media

RESIST VISUAL GUIDELINES

https://resist-project.eu/
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NBSOIL

Nature-Based Solutions for Soil 
Management

nbsoil.eu

Soil is crucial for sustaining life on Earth  

and combating climate change. However, 

it is estimated that between 60-70% 

of EU soils are unhealthy. Healthy soils 

play a crucial role in attaining climate 

neutrality, fostering a sustainable and 

circular economy, preventing desertification 

and land degradation. They are also key 

to combating the decline in biodiversity, 

ensuring access to nutritious food, and 

safeguarding human well-being.

NBSOIL Visual Identity Guidelines

5

In developing the NBSOIL visual identity, 
we have been guided by eight key 
elements and concepts. These elements 
have influenced every design decision 
and can be felt throughout the project 
brand voice.

Driving ideas

Visual identity   >   Overview   >   Driving ideas

Agriculture 
Soil management 
Agronomy 
Sustainable innovation 
Nature Based Solutions 
Digital tools

Open innovation, 
Advisory service  
Organic fertilisers 
Re-use of waste from 
agriculture 

Visual identity   >   Overview   >   Brand Visual Motif

In developing the NBSOIL visual identity, 
Its overall objective is to design an 
attractive blended learning programme 
to enable soil advisors to implement a 
holistic vision of soil health through Nature 
Based Solutions (NBS) and collaborate 
effectively across different temporal and 
spatial scales.

Brand Visual 
Motif

4

11Visual identity   >   Colour

The primary and secondary NBSOIL 
colours are as follows and should be used 
as outlines in the Colour Usage section 
(next page)

Colour Light Green

Medium Green

Dak Green

Red

Brown

Gray Gray 20%
Backrgound 2Bedrock

Parent rock

Subsoil

Eluviation layer

Top soil

Organic

Medium Green 20%
Backrgound 1

Black

13Visual identity   >   Typography   

Typography

Ab *& %
!¿(...)
01.

8Visual identity   >   Logo   >   Legibility

Logo clear space.

To preserve the visual impact and 
integrity of the logo, always maintain a 
buffer of space around it.

In all applications, the logo should be 
surrounded by clear space equal to the 
height of the letter ‘N’.

Legibility

Minimum size offline

Exclusion zone

60px 25 mm

Minimum size online

NBSOIL

https://nbsoil.eu/
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GOV4All

Rural regeneration hubs for healthier 
soils in the Mediterranean region

gov4all.eu

GOV4ALL (Governance and business 

models for living labs: Rural regeneration 

hubs for tackling soil health challenges in 

the Mediterranean region) is a Soil Mission 

project funded by the EU. Coordinated 

by SAE Innova, it will deploy a bottom-up 

participatory approach that will lead to the 

creation of five agro-innovation hubs spread 

across France, Greece and Spain.

GOV4ALL

Visual Identity Guidelines

This work has received funding from the Swiss State 
Secretariat for Education, Research and Innovation 
(SERI).

Funded by the European Union. Views and opinions expressed are however 

those of the author(s) only and do not necessarily reflect those of the European 

Union or the European Research Executive Agency (REA). Neither the 

European Union nor the granting authority can be held responsible for them. 

Funded by
the European Union

GOV4ALL GOV4ALL

GOV4ALL

GOV4ALL Basic Visual Identity Elements

Archivo Regular
Archivo Light

Archivo Bold
Helvetica Neue Regular
Helvetica Neue Light

Helvetica Neue Bold

Horizontal version

Icon version

Color palette

Typography Main font Secondary font

Dark theme

Vertical version

Main version

https://gov4all.eu/


GOV4ALL

Regenerative soil management practices will help us protect our 
agricultural land and future food supplies. An estimated 60-70% 
of soil systems in the EU are degraded due to the prevailing 
unsustainable management systems in place. The effects of 
climate change are particularly acute in the Mediterranean, 
a region that is warming 20% faster than the global average. 
Climate change and population growth are set to add further 
strain on food and water supplies in the region. To be viable, 
systemic changes in soil management must not only directly 
benefit rural and agricultural communities who work the land 
but should also be co-created and spearhead by them. As part 
of its transition towards healthy soils by 2030, the EU’s Mission 
‘A Soil Deal for Europe’ aims to establish 100 living labs and 
lighthouses.

• Lorem ipsum – tbc
• Lorem ipsum – tbc
• Lorem ipsum – tbc
• Lorem ipsum – tbc

Industry Overview 

60-70% 
of EU soil degraded  

Mediterranean warming faster

20%
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• Living Lab 
• Soil health 
• Sustainable agriculture 
• Regenerative farming 
• Rural development

12M€
Total budget 

GOV4ALL (Governance and business models for living labs: 
Rural regeneration hubs for tackling soil health challenges in the 
Mediterranean region) inspires rural communities to participate 
in the identification, testing and dissemination of regenerative 
soil management practices. The project has established five 
living labs across the Mediterranean — two in Greece, two in 
Spain and one in France. These living labs will bring farmers, 
scientists, NGOs, policymakers and the public together for 
the co-creation of soil management solutions. They also lay 
the ground for agro-innovation hubs designed to provide 
services and business strategies tailored to local contexts 
and stakeholder needs. GOV4ALL will demonstrate a vision 
of farming that generates incomes for rural communities while 
protecting natural resources, with a focus on regenerating soil.
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Project Overview

Funded by the European Union. Views and opinions expressed are 
however those of the author(s) only and do not necessarily reflect 
those of the European Union or the European Research Executive 
Agency (REA). Neither the European Union nor the granting 
authority can be held responsible for them. 

key produce

Compost

Alto Estepario

Val de Drôme

Thyrea

Aegean

Cover crop

Olive

Vineyard

Cereal

Almond 

Livestock

Water
capture

Water
capture Compost

Compost Cover crop

Rotation 
grazing

Rotations/ 
Intercrops

Reduced 
tillage

Menorca

Cover crop-
pingCompost Rotations/ 

Intercrops
Reduced 

tillage
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MarginUp

Raising Bio-Based Industrial 
Feedstock in Marginal Lands

margin-up.eu

MarginUp! is developing sustainable and 

circular value chains to produce bioproducts 

and biofuels from natural raw materials grown 

on marginal lands. By introducing climate 

resilient and biodiversity-friendly non-food 

crops on marginal and low-productivity lands, 

MarginUp! will increase farming system 

resilience, enhance biodiversity, and promote 

stakeholder participation.

https://margin-up.eu/
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Mount Resilience

Solutions for Resilient Communities 
in European Mountain Areas

mountresilience.eu

MountResilience will support European 

regions and communities located in 

mountainous areas to increase their capacity 

to adapt to climate change and to transition 

towards a climate-resilient society. Visual Identity Guidelines
November 2023

Swiss partners have received funding from the Swiss State Secretariat for Education, 
Research and Innovation (SERI).

Co-funded by the European Union. Views and opinions expressed are however those of 
the author(s) only and do not necessarily reflect those of the European Union or CINEA. 
Neither the European Union nor CINEA can be held responsible for them.

https://mountresilience.eu/


Accelerating transformative climate change 
adaptation for higher resilience in European 

Mountain Regions

Swiss partners have received funding from the Swiss State Secretariat for Education, 
Research and Innovation (SERI).

Co-funded by the European Union. Views and opinions expressed are however those of 
the author(s) only and do not necessarily reflect those of the European Union or CINEA. 
Neither the European Union nor CINEA can be held responsible for them.

1

47 partners

10 Mountain Regions

1 Project

Mountains are admired for their 
breathtaking landscapes and 
as perfect sites for relaxation. 
Moreover, mountains play a much 
more significant role in our daily lives 
as they provide vital ecosystem and 
community services. However, mountain ecosystems 

are highly vulnerable to the 
impacts of climate change (CC), 
and their adaptation responses 
have been insufficient so far. 
Thus, MountResilience has 
been formulated to tackle these 
challenges by increasing the 
adaptation capacity of mountainous 
regions and communities to 
strengthen climate resilience.

MountResilience is a project in line 
with the EU Mission on adaptation 
to Climate Change, led by the 
Department of Agricultural and 
Environmental Sciences (DISAA) 
- UNIMONT - University of Milan 
and involves 47 partners from 12 
European Countries. The duration of 
the project is 54 months.

4

OBJECTIVES

Core Objectives
Support European regions 
and communities located in 
mountainous areas in increasing 
their climate change adaptation 
(CCA) capacity and their transition 
to a climate-resilient society by 
developing, testing and scaling up 
multi-level, multidimensional and re-
applicable innovative CCA solutions 
in their regional and local settings.

Specific Objectives
 c Laying the foundations of transformative climate adaptation in the 

European mountains. 

 c Implementation of regional demonstrators for the development and testing 
of innovative CCA solutions involving a quadruple-helix approach and 
mobilising massive numbers of local communities.

 c Transfer of know-how/knowledge and practices between project regions 
and beyond, enabling crossborder mutual learning and replication of 
climate adaptation solutions. 

 c Deployment of a widespread digital and face-to-face communication and 
dissemination campaign for increased awareness about CCA, engagement 
of communities, diffusing results and forging synergies with linked 
initiatives. 

 c Paving the way for further scale-up of CCA solutions and other exploitable 
outputs.

5

Piemonte, Italy

Gabrovo, Bulgaria

Friuli Venezia 
Giulia, Italy

Valais, Switzerland

Tirol, Austria

Lapland, Finland

Catalonia, Spain

Primorje-Gorski Kotar, 
Croatia

Subcarpathian region, 
Poland

Râu Sadului, 
Romania

REGIONS INVOLVED

MountResilience aims to accelerate 
the climate resilient transformation 
of mountain areas of 9 EU countries.

Regional demonstrator sites

Regional replicator sites

7
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Pathways

For Sustainable Food

pathways-project.com

At the heart of the EU Green Deal is the 

Farm-to-Fork Strategy which aims “to 

make food systems fair, healthy and 

environmentally-friendly.” At the core of 

this strategy is addressing how to reconcile 

agricultural and livestock practices with 

greater sustainability demands for the 

environment and for society.

https://pathways-project.com/
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Pathways for transitions to 
sustainability in livestock 

husbandry and food systems 

With the aim of reducing environmental impacts while 
addressing societal demands for safe, nutritious and 
affordable meat and dairy products, PATHWAYS is 

about identifying and increasing sustainable practices 
along the supply and production chains of the 

European livestock sector.

pathways-project.com

This project has received funding from the European Union’s 
Horizon 2020 Research and Innovation Programme under 
grant agreement No 101000395.



“To understand our world,  
we must use a revolving globe 

and look at the earth from  
various vantage points.

Ryszard Kapuscinski, Another Day Of Life (1987)
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Visit REVOLVE!

revolve.media

info@revolve.media

press@revolve.media

+32 2 318 3984

Av. Palmerston 3

1000 Brussels

Belgium

Barcelona | Brussels | Delhi | Lisbon | Madrid 

Carrer Álaba 100

08018 Barcelona

Spain

WeWork Two Horizon Centre

Gurugram, Haryana 122002

India

Our offices
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