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REVOLVE is dedicated to communicating sustainability, with a focus on water, energy, ecosystems,
mobility, and circular economy. We provide communication support to EU-funded projects and
work closely with strategic partners to advance their sustainability projects. REVOLVE brings fresh

perspectives and creative solutions to improve your outreach and boost your impact.

This portfolio showcases a sample of our best branding design work.

Environmental Commitment
Our websites are run on 100% renewable energy. We chose to host our websites with a company that, like us, has ecology at the heart of their priorities. Infomaniak offsets all their CO, emissions by

200%, only using electricity that's certifiably from renewable sources, and systematically favoring local purchases and partners. Moreover Infomaniak undertakes never to indulge in tax avoidance.

Data centres are located exclusively in Switzerland.



CIRAWA

CIRAWA is working with small-
holder farmers in West Africa

to improve food nutrition, local
livelihoods, and ecosystem health.

cirawa.eu

Bringing together 14 partners from

9 countries, CIRAWA is developing new
agroecological-based practices that build
on existing local and scientific knowledge
to help create more resilient food supply
chains in 8 regions across Cape Verde,
Ghana, Senegal, and The Gambia.

CIRAWA aims to demonstrate how working
with nature can enhance ecosystem health
and biodiversity, while improving local
livelihoods and climate resilience using

4 key agroecological approaches.
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& CIRAWA

Agroecological Solutions for
Resilient Farming in West Africa

Visual Identity Guidelines

March 2023

Main lcon

Inland Africa baobab (Adansonia digitata)
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CIRAWA Visual Identity Guidelines

The Logo - Colour Versions

The logo of CIRAWA can be used, in positive or
negative, and in the following colours, with maroon as
its default lead colour.

& CIRAWA & CIRAWA

5 CIRAWA

Maroon Light Green Blue
(Default)

CIRAWA Visual Identity Guidelines

Iconography

The following icons represent the main agroecological
strategies of the CIRAWA project.

CIRAWA Visual Identity Guidelines
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https://cirawa.eu/

www.cirawa.eu

& CIRAWA

Agroecological Solutions for Resilient Farming in West Africa

CIRAWA in West Africa to imp ,livelihoods
ecosystem health. Bringing together 14 partners from 9 countries, CIRAWA is developing new
8 ape Verde, Ghana, Senegal, and The Gambia

CIRAWA project in figures

Budget Duration Partners Study Regions
6.9 M euros 54 months 1% 8
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the European Union
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£ CIRAWA

Estratégias Agroecoldgicas para uma
Agricultura Resiliente na Africa Ocidental

Funded by
the European Union

O projeto CIRAWA trabalha com pequenos agricultores na Africa Ocidental para melhorar a nutrigéo $ c | R AWA
alimentar, os meios de subsisténcia e a saide dos ecossistemas. O CIRAWA estd a desenvolver novas préticas

de base agroecolégica que se baseiam no conhecimento local e cientifico existente para ajudar a criar
cadeias de abastecimento alimentar mais resistentes em 8 regides de Cabo Verde, Gana, Senegal e Gambia.

O obietivo é demonstrar como o trabalho com a natureza pode melhorar a satide dos ecossistemas e a
ia locais e a resiliéncia climatica.
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FUELPHORIA

Advanced biofuels and renewable
fuels from a sustainable value chain.

fuelphoria.eu

In 2022, the power industry and the transport
sector experienced an increase in their GHG
emissions, unlike other sectors in the EU,
such as buildings. Transport is one of

the leading sectors in the EU that witnessed
a high increase (of 15%) in CO2 emissions
during the last 30 years (1990-2021).

To decarbonise these sectors, an array

of policies is suggested, such as increasing
taxes on polluting aviation fuels and reducing
the use of fossil fuels.
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FUELPHORIA

oject Overview

FUELPHORIA aims to create sustainable value chains for
advanced biofuels and RFNBOs. The project will contribute to
the electrification and replacement of fossil-based heat and
fuel in buildings, industry, and the transport sector, in line with
the REPower EU Plan.

Feedstock suppliers, technology providers, and end-users

will collaborate during the project to ensure the supply of
sustainable feedstock, its conversion to renewable fuels,

and the transportation of the end-products. FUELPHORIA
plans to overcome existing technical issues and establish
innovative business models. The project will test nine value
chains in Europe and will explore the market opportunities and
challenges for the commercialisation of advanced biofuel and
RFNBOs in Africa.
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FUELPHORIA

— KEYWORDS

- PROJECT FACTS

« Bioenergy

* Renewable energy sources

« Advanced biofuels

* Renewable Fuels of Non-Biological Origin
* Value chains

10 countries
26 partners
48 months duration

EU Funding: 9 678 598,55€
For more information about Partners and Budget
visit CORDIS.


https://fuelphoria.eu/

Feedstock suppliers, technology providers, and end-users will
collaborate to ensure the supply of sustainable feedstock, its
conversion to renewable fuels, and the transportation to the
end-users. FUELPHORIA plans to existing technical issues
and ish i ive busi dels. The project will test

nine different value chains in Europe and will explore the market
opportunities and challenges for the commercialisation of advanced
biofuel and RFNBOs in Africa.

FEEDSTOCK
SUPPLIER
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CONTACT

@ fuelphoria.eu | M info@fuelphoria.eu

For media requests contact: press@revolve.media

FUELPHORIA

FUELPHORIA

¥
Coordinated by

Advanced biofuels and renewable fuels
from sustainable value chains
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The use of RFNBOs (Renewable Fuels of Non-Biological Origin) is another promising
alternative, as these fuels demand much less use of water resources and land to be
produced than crop-based biofuels, deriving from feedstocks, such as maize and
wheat. Another way of sustainable fuel production is through algae cultivation, but

their use is still being researched and developed.

2o 5 2o £ 6 56 The European Commission
ﬁ ﬁ ‘ ﬁ ﬁ ﬁ proposes a 55% reduction of
SN b MMM emissions from cars by 2030

P Y WP 'S (EC) by speeding up the transition
towards zero- and low-emission

e, ﬁ vehicles (Council of the EU).

1 7 o By 2030, hydrogen and e-fuel

from RFNBOs need to account
RFNBOs for 1% of fuels used in the

transport sector (TSE).
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FACTS

FUELPHORIA

42% of the hydrogen used in
industry should come from
RFNBOs by 2030

(Council of the EU).

Biofuel demand increased

by 6% in 2022, following an
increasing interest in its use from
numerous sectors (IEA)
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Delivering the European Green Deal
Biofuels - Energy System
RED Il - Fact sheet hydrogen efuels RFNBO

Press release on RED



MISSION
Just in time

missionproject.eu

MISSION project aims to digitalise the
maritime sector to enhance maritime safety
and protect people's health by decreasing
port traffic, associated costs and GHG
emissions.
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MISSION

MISSION

Igor Kozin, senior researcher, Department of Public Health, CMSS
Julia Pahl, associate professor, project co-ordinator, Department of Technology and Innovation

Average annual time at anchorage:
ca. 9% for wet bulk, 8,8% for dry bulk,
7.3% for LGP tankers, 6,7% for dry
breakbulk, 4,6% for container ships,
3,8% for LNG carriers.

Reduction of (a) risks of congestion in
ports and traffic in anchorage areas,
(b) risks of accidents and collisions,
and (c) risks of attacks in areas prone
to robbery/piracy.

_

1 Portof Rotterda (RD)
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Need for change of practice from
“Hurry up and wait” for berthing to
“Justin time” port arrivals (minimizing
fuel consumption but still arriving
in time).

EUR 7.5 million, 30 partners, 11
countries, SDU is coordinator.

P (ES), TRI
KLA (LT). ANBR (BE)

/////2/

Build an integrated “just-in-time”
port call system and demonstrate
that it leads to increased efficiency
and significant reduction of CO,-
emissions.

Safety and operational risk
assessment, simulation for safety and
operations.

MISSION

MISSION will digitalise the
maritime sector by developing
a new software system for the
shipping industry to enhance
maritime efficiency and safety.
It will integrate and extend
existing systems with just-in-
time port call functionalities,
so that stakeholders can
communicate effectively with
each other, with an estimated
reduction of fuel consumption
of up to 23%.



https://missionproject.eu/

Save

Heatwaves:
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_save

Funded by
the Eurapean Union

MISSION project aims to digitalise the maritime sector to
enhance maritime safety and protect people's health by

decreasing port traffic, associated costs and GHG
emissions.
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CoolLIFE

Driving a sustainable future in space
cooling

coollife.revolve.media

The CoolLIFE project aims to address the
need for sustainable solutions to the EU’s
rising demand for space cooling in buildings.
The project will develop open-source tools
which encourage the consideration of green
cooling solutions in public and private
decision-making, planning, design, and
implementation processes.
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https://coollife.revolve.media/

Beat the Heat!
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AT LAST

Towards Climate-Neutral and
Resilient Cities

at-last.project

AT LAST is an EU-funded project that
supports European medium and

small-sized cities in implementing
Sustainable Energy and Climate
Action Plans (SECAP). The project
focuses on bringing different

sectors together and assisting local
governments in planning, financing,
and carrying out their strategies to
establish climate-neutral and resilient
cities.
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Colour palette 13

s Violet Wind

ue Sky

RGB: 205, 181, 253
CMYK: 21,29,0,0
HEX: # CDB5FD

RGB: 42,108, 202
CMYK: 82,58,0,0
HEX: #2A6CCA

Yellow Sun

RGB: 237,214, 102
CMYK: 100, 100, 20,0
HEX: #EDDB66
Cream Beige [Backgound]
RGB: 233,233, 224

CMYK: 8,5,11,0
HEX: # E9E9ED

AT LAST

Messaging 5

AT LAST is:

Accessible. Colourful. Social.
Reliable. Optimistic. Natural.
Community. Clean energy.
Versatile. Local. Sustainable.
Friendly. Creative. Fresh.
Simple. Recognizable. Iconic.

Visual Identity

Colour variations,
wordmark and icon version

at)E M Flllast | atlast Wat)t e Ellast | EW1s

% N < R



https://agency.revolve.media/project/at-last/

Towards Climate-Neutral and Resilient Cities

I 4 25

Flilast

100

Pilot regions Local governments Municipalities through Foreny auestons, pisse contee
gy Claudia Carani ‘Wim De Geest Nazih Toubal
l Communities of Project Goordinator and Belgium Pilot Focal Point, Communications Manager,
Practice (CoP) pebg oo STt e

EEEEN
- e
EEEEN

0

claudia.carani@aessenergyit

Melanie Miltenburg
Fedra Vanhuyse The Netherlands Pilot

Sweden Pilot Focal Point, Focal Point,

SEI Kiimaatverbond
fedra.vanhuyse@sei.org melanie.miltenburg@

Klimaatverbond.nl

Consortium partners:

SEI
4

Go-funded by
2| the European union

@ Financial innovation

Sweden last

Accelerating the Transition of Local

Authorities through Support and Training

AT LAST is an EU-funded project

that supports European medium and
. Governance small-sized cities in implementing
9 . . Sustainable Energy and Climate
Cross-sectoral integration Action Plans (SECAP). The project

. B = o focuses on bringing different
. Flnan0|a| |nn0Vatl0n sectors together and assisting local
governments in planning, financing,
Cross-sectoral integration Netherlands and carrying out their strategies to

Belgium, Flanders
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establish climate-neutral and resilient
cities.

® Governance
9 Cross-sectoral integration

@ Financial innovation [Enrol now! |

Scanme —>

Italy, Emilia-Romagna

AT LAST

X atlastproject  in  ATLAST

I

AT LAST will build capacities

with a training programme in 25
local governments in four pilot
networks (ltaly, the Netherlands,
Belgium, and Sweden) on how to
plan and implement local energy
and climate action strategies. The
project will extend networking and
support opportunities to a hundred
municipalities through Communities
of Practice (CoP) across Europe.

Join the AT LAST training programme for local authorities.

N
A Elllas

wards Climate-Neutral
and Resilient Cities

Accelerating the Transition of Local Autl
through Support and Training

Go-funded by
the European Union

Towards Climate-Neutral and Resilient Cities

4 25 100
Pilot regions Local icipalities through
Communities of
Practice (CoP)

Q

@ Financial innovation
Sweden

& Governance
9 Cross-sectoral integration
9 @ Financial innovation

ci
Belgium, Flanders
& Governance
Q Cross-sectoral integration
@ Financial innovation
Italy, Emilia-Romagna



CURIOSOIL

Awakening Soil Curiosity to Catalyse
Soil Literacy

curiosoil.eu

Despite being fundamental to life on
Earth, soil is under severe pressure due to
population growth, changing consumption
habits and climate-induced alterations to
land cover and use. More than 60% of soil
ecosystems in Europe face degradation
or the threat of erosion, carbon loss,
desertification, and contamination, costing
the EU over €50 billion annually. Soil
degradation, driven by suboptimal land
management practices past and present,
is exacerbated by climate change, posing
significant challenges to soil quality and
ecosystem services.
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CURIOSOIL


https://curiosoil.eu/

HAPPY
INTERNATIONAL
WOMEN'S DAY!

CURIOSOI

CURIOSOIL is a four-year project
co-funded by the European Union, with
the motto “Awakening Soil Curiosity
to Catalyse Soil Literacy”. Although
soil is essential for life on Earth, it is
under severe pressure from population
growth, changing consumption habits,
and climate-induced changes to land
use and cover.

CURIOSOIL aims to revolutionise soil
education by addressing the urgent
need to understand soil dynamics in
the face of increasing human pressures.
The project seeks to improve soil health
awareness among students, teachers,
citizens, policymakers, and practitioners.
By tackling soil illiteracy, CURIOSOIL
aims to promote sustainable soil use
and foster a more soil-literate society.

4

partners

Project funded by

Co-funded by
the European Union Q s

Conedrasion s

SwistContegsration
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Awakening Soil Curiosity to
Catalyse Soil Literacy

Awakening Soil Curiosity

Contribute digital educational
resources to inspire and
educate future generations.

www.curiosoil.eu

CURIOSOIL seeks to counter
this crisis by enhancing soil
literacy through collaborative
efforts in education

+ Deepen public
comprehension of soil

+60%

+ Connection between
nd

More than 60% of soil
ecosystems in Europe
face degradation

Stakeholders from
diverse backgrounds

Partners

o

REVOLVE
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Duration
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S vt @ CURIOSOIL Project curiosoil_project

CURIOSOIL

to Catalyse Soil Literacy

Co-funded by
the Eurgpean Union

CURIOSOIL c:ieceticns ™

Deliver specific recommendations to public authorities,
policymakers, schools and higher education institutions
on how to integrate soil literacy on educational programs,

curriculum standards, and policies
L
-

Join the CURIOSOIL Community and
Shape the Future of Soil Education!

Focus Groups

Mational workshops

Primary and secondary

tion of

Inechspth amalysis of existing ::r o on of X
i

guidelings and recommendations.

WUIGH, ESHA, GEDA, WU UAYEIRD, ECOLISE

ESHA, GEDU, ECOLISE, LICH

\\ps Buuayemy
2
e Soil Literacy

o
%

ré
S

National conferenees and policy
briefs

15 National level conferences

UGN, ECDLIBE E3HA GEDY, WU, FYO, UAYEIRD

EU Final Confarence

+100 stakeholders and
ediucation policy makers

42 43 °




RESIST

European Regions Testing
Adaptation Solutions to Key Climate
Challenges

resist-project.eu

RESIST stresses the importance of moving
beyond mitigation, and repositioning climate
adaptability as a top priority for both policy
and decision-makers. Based on the premise
that in order to achieve climate resilience
we must involve all spheres of society,

the project will bring together representatives
from different groups including civil society
organisations (CSOs), the private sector,
policy and science, and will adopt a cross-
sectoral and bottom-up approach.
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Introduction

RESIST

@ RESIST

Visual Identity Guidelines

Typography

Regions for climate change resilience through

Innovation, Science and Technology

Hero New

Light

Regular

Medium

Semibold

Bold
ABCDEFGHUKLMNOPQRSTUVWXYZ
abedefghijkimnoparstuvwxyz
abedefghijkimnoparstuvwxyz
0123456789

Arial

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abedefghijkimnoparstuvwxyz
abodefghijimnoparstuvwxyz
0123456789


https://resist-project.eu/

RESIST

Regions for climate change resillience through
Innovation, Science and Technology
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NBSOIL

Nature-Based Solutions for Soil
Management

nbsoil.eu

Soil is crucial for sustaining life on Earth
and combating climate change. However,
it is estimated that between 60-70%

of EU soils are unhealthy. Healthy soils
play a crucial role in attaining climate
neutrality, fostering a sustainable and
circular economy, preventing desertification
and land degradation. They are also key
to combating the decline in biodiversity,
ensuring access to nutritious food, and
safeguarding human well-being.
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NBSOIL

Legibility

NBSOIL

NBSOIL Visual Identity Guidelines
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Typography
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Colour
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" Brand Visual
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NBSOIL

Driving ideas

Agriculture

Soil management
Agronomy

Sustainable innovation
Nature Based Solutions

Digital tools

Open innovation,
Advisory service
Organic fertilisers

Re-use of waste from
agriculture


https://nbsoil.eu/
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The Nature-Based Solutions for
Soil Management — NBSOIL -
project is a tour-year E£U lunded project coordinated
by the Institute of Soil Science and Plant Cultivation in
Poland. It aims to create and test a leaming pathway

How will NBSOIL achieve its
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GOV4AII

Rural regeneration hubs for healthier
soils in the Mediterranean region

gov4all.eu

GOV4ALL (Governance and business
models for living labs: Rural regeneration
hubs for tackling soil health challenges in
the Mediterranean region) is a Soil Mission
project funded by the EU. Coordinated

by SAE Innova, it will deploy a bottom-up
participatory approach that will lead to the
creation of five agro-innovation hubs spread
across France, Greece and Spain.
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GOVA4ALL Basic Visual Identity Elements
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https://gov4all.eu/
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Industry Overview

EU context

Facts

Regenerative soil management practices will help us protect our
agricultural land and future food supplies. An estimated 60-70%
of soil systems in the EU are degraded due to the prevailing
unsustainable management systems in place. The effects of
climate change are particularly acute in the Mediterranean,
aregion that is warming 20% faster than the global average.
Climate change and population growth are set to add further
strain on food and water supplies in the region. To be viable,
systemic changes in soil management must not only directly
benefit rural and agricultural communities who work the land
but should also be co-created and spearhead by them. As part
of its transition towards healthy soils by 2030, the EU’s Mission
‘A Soil Deal for Europe’ aims to establish 100 living lahs and

lighthouses.

60-70%

of EU soil degraded

Mediterranean warming fastel

than rest
20 % of world

&5 GOVA4ALL

Project Overview

GOV4ALL (Governance and business models for living labs:
Rural regeneration hubs for tackling soil health challenges in the
Mediterranean region) inspires rural communities to participate Key produce Valde Drome ¥ T
in the identification, testing and dissemination of regenerative
soil management practices. The project has established five
living labs across the Mediterranean — two in Greece, two in
Spain and one in France. These living labs will bring farmers,
scientists, NGOs, policymakers and the public together for

e About

the co-creation of soil management solutions. They also lay
the ground for agro-innovation hubs designed to provide
services and business strategies tailored to local contexts
and stakeholder needs. GOV4ALL will demonstrate a vision

of farming that generates incomes for rural communities while
protecting natural resources, with a focus on regenerating soil.
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. Living Lab

. Soil health

. Sustainable agriculture
. Regenerative farming

. Rural development
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MarginUp

Raising Bio-Based Industrial
Feedstock in Marginal Lands

margin-up.eu

MarginUp! is developing sustainable and
circular value chains to produce bioproducts
and biofuels from natural raw materials grown
on marginal lands. By introducing climate
resilient and biodiversity-friendly non-food
crops on marginal and low-productivity lands,
MarginUp! will increase farming system
resilience, enhance biodiversity, and promote
stakeholder participation.
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MARGINUP


https://margin-up.eu/

Management 2N

PHASE 3
Monitoring & Assessment

PHASE 2 PHASE 4

Implementation Biodiversity comparative Good practices gener:
assesment

Socio-economic impact
Environmental impact
Technology assessment

Optimization of cropping

Use case design system
Use case implementation - Business case development
Replication

WP3
WP6

Actors engagement and inva Degraded and unhealthy soils

MISSIOM project aims to digitalise the maritime sector to

Heatwaves:

Margin'

& mission
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Mount Resilience

Solutions for Resilient Communities
in European Mountain Areas

mountresilience.eu

MountResilience will support European
regions and communities located in
mountainous areas to increase their capacity
to adapt to climate change and to transition
towards a climate-resilient society.
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Co-funded by Co-funded by the European Union. Views and opinions expressed are however those of
. the author(s) only and do not necessarily reflect those of the European Union or CINEA.
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\+J Swiss partners have received funding from the Swiss State Secretariat for Education,
Research and Innovation (SERI).


https://mountresilience.eu/

REGIONS INVOLVED

MountResilience aims to accelerate
the climate resilient transformation b
of mountain areas of 9 EU countries.

MOUNT
RESILIENCE

. Regional demonstrator sites

o £ . Regional replicator sites
erating transformative climate change
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adaptation for higher resilience in'European. &%
Mountain Regions )

S

Tirol, Austria o gl o
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47 partners

Mountains are admired for their
breathtaking landscapes and

as perfect sites for relaxation.
Moreover, mountains play a much
more significant role in our daily lives
as they provide vital ecosystem and
community services.

Mountain Regions

However, mountain ecosystems
are highly vulnerable to the
impacts of climate change (CC),
and their adaptation responses
have been insufficient so far.
Thus, MountResilience has

been formulated to tackle these
challenges by increasing the
adaptation capacity of mountainous
regions and communities to
strengthen climate resilience.

MOUNT RESILIENCE

1 Project

MountResilience is a project in line
with the EU Mission on adaptation
to Climate Change, led by the
Department of Agricultural and
Environmental Sciences (DISAA)

- UNIMONT - University of Milan
and involves 47 partners from 12
European Countries. The duration of
the project is 54 months.

Valais, Switzerland [F0GY
X Venezia
It

Piemonte, Italy.

OBJECTIVES

Support European regions

and communities located in
mountainous areas in increasing
their climate change adaptation
(CCA) capacity and their transition
to a climate-resilient society by
developing, testing and scaling up
multi-level, multidimensional and re-
applicable innovative CCA solutions
in their regional and local settings.
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Laying the foundations of transformative climate adaptation in the
European mountains.

Implementation of regional demonstrators for the development and testing
of innovative CCA solutions involving a quadruple-helix approach and
mobilising massive numbers of local communities.

Transfer of know-how/knowledge and practices between project regions
and beyond, enabling crossborder mutual learning and replication of
climate adaptation solutions.

Deployment of a widespread digital and face-to-face communication and
dissemination campaign for increased awareness about CCA, engagement
of communities, diffusing results and forging synergies with linked
initiatives.

Paving the way for further scale-up of CCA solutions and other exploitable
outputs.




Pathways
For Sustainable Food

pathways-project.com

At the heart of the EU Green Deal is the
Farm-to-Fork Strategy which aims “to
make food systems fair, healthy and
environmentally-friendly.” At the core of
this strategy is addressing how to reconcile
agricultural and livestock practices with
greater sustainability demands for the
environment and for society.
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https://pathways-project.com/

THE ROAD TO SUSTAINABLE
LIVESTOCK FOOD SYSTEMS

Defining Current Scenario and Innovation
Situation and Visions Assessment
o Pathways Identification

02 Community
3

2050 Visions Indicators
Characterise 2
Value Chain

Drawing Baseline
 Assessments

P“.

26 | REVOLVE | PORTFOLIO - BRANDING

& Diets s[;l::::l F?\h‘le Future Scenarios
i . . -
Holistic LCA e -
. H CODESIGN & FEEDBACK LOOP:
R Defining Innovation
' Assessments

CODESIGM & FEEDBACK LOOFP:

of Practice * Optimal
Pathways
Living Labs Value Chains
Policy Review )

CODESIGN & FEEDBACK LOOP:
Feedback on

A STAKEHOLDERS:
CODESIGN & FEEDBACK LOOP:
Mapping Visions for
Farming in 2050

Multi-Actor
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PATHWAYS

% Pathways

FOR SUSTAINABLE FOOD

Pathways for transitions to
sustainability in livestock
husbandry and food systems

With the aim of reducing environmental impacts while
addressing societal demands for safe, nutritious and
affordable meat and dairy products, PATHWAYS is
about identifying and increasing sustainable practices
along the supply and production chains of the
European livestock sector.

pathways-project.com
This project has received funding from the European Union's

Horizon 2020 Research and Innovation Programme under
grant agreement No 101000395,

Laurence
| Smith




To understand our world,
we must use a revolving globe
and look at the earth from
various vantage points.

Ryszard Kapuscinski, Another Day Of Life (1987)
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